


New Studies

Study on NTO Budgets shows
increased focus on domestic
tourism

Nancy Cockerell, Travel Business Partnership

The global economic recession has had a
fairly marked impact on trends in tourism
marketing and promotion, according to the
results of a study commissioned in 2009 by
ETC and UNWTO from The Travel Business
Partnership, on National Tourism
Organisations’ Budgets for Inbound Tourism
Marketing.

One of the main impacts has been the

increased focus on domestic tourism

marketing. As many as 84% of the combined NTAs / NTOs
responding to the survey (which made up 30% of total respondents)
claimed at least some responsibility for domestic tourism. But even
among NTOs the share was 63%, which is estimated to be more
than double the equivalent share ten or even five years ago.

International marketing is the core responsibility of NTAs and
NTOs but, as might be expected, those organisations that fulfil
the functions of NTAs as well as NTOs are generally also quite
heavily involved in other areas such as regulation, classification
and licensing, provision of infrastructure and product
development etc.

By and large, NTOs in the smaller destinations generally have a
wider range of responsibilities - i.e. they are more likely to act as a
traditional NTA. It is also clear that the NTOs in Eastern Europe
also tend to have a wider range of responsibilities. Some 30% are
still responsible for industry regulation and 60% for classification,
for example, compared with only 10% and 40% respectively in their
counterparts in Western Europe. And similar differences are seen
in the other non-marketing functions.

Inevitably, given the tough economic climate, budgets have been
less generous in 2009-2010. The proportion of NTOs receiving
increases of more than 3% has fallen sharply. The numbers
suffering cuts in their budgets of more than 3% has also risen. One
trend is however clear: NTO budgets generally have little to do with
the countries’ volume of international arrivals. Moreover, budgets
are rarely set in concrete and mid-year modifications are common.

Among the European NTOs that participated in the study, those
reporting very large increases in their budgets for 2009 included
Estonia (155%), Iceland (42%) and Cyprus (28%). Serbia and
Sweden also received increases of over 10%. Large decreases were
reported by Lithuania (-38%), Italy (-27%), Latvia (-20%) and Ireland
(-11%), while Finland and Hungary both suffered a decline of 9%.

Among the smaller number of NTOs that provided budgets (often
preliminary budgets) for 2010, a large increase has been reported
by France (18%), and large decreases by Iceland (-34%), Finland
(-10%) and Greece (-9%).

Of the 62 countries that participated in the study, completing a
questionnaire sent to NTOs and NTAs, as many as 32 were from
Europe.
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European Cities’ Visitors Report:
City tourism in Europe recovers
faster than expected

Hans Dominicus, Chairman
ECM Working Group Research & Statistics

The new edition of the European Cities’
Visitors Reportis due to be published in
June 2010. An analysis of a representative
sample of European cities conducted by
European Cities Marketing (ECM), shows
that the European city tourism market has
experienced a surprisingly fast recovery in
visitor flows, beginning in the second half of
2009.

In the report ECM analyses the recent developments in tourism
demand in its member destinations. Based on a representative
sample of European cities, including many leading city tourism
destinations in Europe, ECM reports that the total number of
national and international bednights in 2009 dropped by only 2.6%
whilst the number of arrivals decreased by 2.8%.

Although the first six months of 2010 were characterised by a
continuous decline in bednights, the months from July to
December showed a steady growth in the city tourism industry,
reaching 6.6% in the last month of 2009. “European city tourism is
recovering from the economic crisis faster than other areas. Of
course, we have to remember that these figures compare the
second half of 2009 with the second half of 2008 when tourism had
already begun to encounter trouble. However, accommodation
prices will still have to rise in order to ensure the continued quality
of tourism services in European cities,” says ECM President, Dieter
Hardt-Stremayr.

The cities with the most bednights and arrivals in 2009 were
London, Paris, Berlin, Rome and Madrid. In German cities, the
overall number of arrivals and bednights increased in 2009. Among
the leading European cities, Florence had the highest relative
increase in bednights over 2008 with 19.4%, followed by Linz,
Berlin, Milan and Stockholm.

Expectations for tourism demand in European cities in 2010 have
improved as a result of the ongoing recovery from the global
financial crisis. According to the results of the latest survey of
experts from ECM member cities, 79% estimate that total
bednights will increase - or at least stay at the same level. Experts’
forecasts for domestic, international and the other six individual
source markets are also positive. The US and the UK source
markets are still expected to decrease. Estimates for the domestic
market are optimistic, with 55% of participants believing that
overnights from domestic markets will increase.

Recovery of City Tourism in Europe
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Notes: Total refers to total number of foreign and domestic tourists staying in all
forms of paid accommodation.

Figures are based on a sample of cities reporting their statistics on
www.tourmis.info. Analysis by MODUL Research www.modulresearch.at

Based on the figures in the TourMIS database, the European Cities’
Visitors Report will provide detailed statistics from 2008 and some
of the 2009 trends. As in previous years, ECM offers a special rate
for ETC members of € 590 for purchasing the report. The regular
price of the report for non-members of European Cities Marketing
is € 990.

More information can be found on ECM’s website:
www.europeancitiesmarketing.com

ETOA news

Charter for group tourism in cities

On 11 May in Brussels, ETOA brought together stakeholders in city
tourism to launch Groups mean Business - A Charter for
Successful Tourism, with partners, European Cities Marketing
[ECM] and the International Road Transport Union (IRU). The
charter lays out good practice in cities for welcoming and handling
group tourism, as well as promoting the benefits of the sector and
better partnerships between tour operators and destinations.

The event was attended by tour operators, tourist boards and
other stakeholders such as attractions, museums and hotels,
and was opened by the chairman of the European Parliament's
Transport and Tourism Committee, Brian Simpson. Specific
topics addressed included the practicalities of managing group
tourism in cities, promoting destinations for groups and raising
the profile of group tourism.

The charter is available to download at:
http://theenvironment.vfolio.co.uk/etoa2010/2/
For further information please contact ngreenfield@etoa.org
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ETAG

European Travel & Tourism
Action Group

ETAG Breakfast Briefing at the
European Parliament

Gareth James, ETAG Secretary

With the ratification of the Lisbon Treaty the EU has, for the first
time ever, the competence to to carry out “actions to support,
coordinate and supplement the actions of Member States in the
field of tourism”.

It was in this context that ETAG - the European Travel & Tourism
Action Group - organised a Breakfast Briefing with one of the
European Parliament’s most important groups - the Transport &
Tourism Committee (TRAN].

The Breakfast Briefing, held on 26th January in the European
Parliament, was attended by TRAN Chairman Brian Simpson MEP
along with over 20 committee members and their assistants. ETAG
was delighted that Pedro Ortdn and Alan Vella from the European
Commission’s Tourism Unit were also able to attend.

ETAG's presentation to the committee members stressed the
importance of tourism for Europe’s prosperity and highlighted the
fact that tourism is a key sector of the European economy which
currently generates directly and indirectly more than 10% of the
EU's GDP and around 12% of all jobs. One of the most striking
points is that these jobs could not be lost to developing countries
such as China and India because the tourist sites and attractions of
Europe are obviously unique to Europe, and hence cannot be
exported. In fact, these new economies present new opportunities
for inbound European tourism. It was also noted that there were
over 2 million tourism enterprises, of which 90% were SMEs which
ETAG in the main represents.
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Contractors’ Seminar on 2012 Olympics

In September ETOA will run a contractors’ seminar to discuss
capacity issues relating to the 2012 Olympics including hotels,
ticketing, events and transport. ETOA is already part of a working
group with VisitBritain and VisitLondon, set up to look at the
impact of the Olympics on tourism and to try and maximise any
opportunities they present, as well as to mitigate any adverse
consequences.

ETAG members meet TRAN committee members over breakfast

Although tourism has an impressive growth record, there are many
issues facing the industry in the next decade that call for dialogue
and understanding by legislators and industry representatives.
These include the impact of the recession, taxation problems,
climate change and the impact of tourism on the environment,
protection of heritage sites, consumer protection and the
development of social tourism.

Issues raised during the meeting included the perceived bias in
tourism promotion of iconic destinations at the expense of less well
known tourist attractions such as industrial heritage, and the need
to create a European tourist ‘brand’. The Tourism Unit reminded
TRAN members of their efforts to promote less well known parts of
Europe through their EDEN and CALYPSO programmes.

It was agreed that it was vital that the tourism SMEs, which do not
have the profile of the large airlines, tour operators and hotel
companies, should be represented by ETAG to ensure that their
concerns and opportunities are recognised by the legislators of the
European Parliament and the European Commission.

In November 2009 ETOA issued an updated report examining
visitor arrival statistics for the past Olympics in Beijing (2008).
You can download the update report from the following link:
http://www.etoa.org/Pdf/Report_BeijingOlympicsUpdate_amended.pdf

Seminar on Visas & Origin Markets

In October, ETOA is also planning to hold a Seminar on Visas and
Origin Markets. ETOA is continuing to push for improved access
for tourists from long-haul destinations, and particularly
developing origin markets. In June, ETOA will carry out a survey
about Schengen, UK and Irish visas for tourists visiting Europe.
This follows concerns about the uneven nature of the handling of
visa requests depending on the country of origin and the
destination in Europe.

* X x
: : : * *
Further information can be obtained from:
European Tour Operators Association
Magdalena Osmola / mosmola@etoa.org

Tel: +44 (0)20 7499 4488 / www.etoa.org

* ETOA *
* *

**
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TAJANI new Commissioner for Tourism

Antonio TAJANI (ltaly), Vice-President of the European Commission
and the new Commissioner for Industry & Entrepreneurship, was
appointed on 9 February 2010 when the European Parliament voted
in favour of President Barroso’s new Commission.

Commissioner Tajani sees a clear prospective to further develop
the potential of the EU’s tourism sector, thanks to the inclusion of
tourism in EU policies.

The embracing of tourism in the Lisbon Treaty (see following
article) represents a milestone in the European Commission’s
activities, as tourism indirectly generates more than 10% of the
European Union’s GDP and accounts for approximately 12% of total
employment within the Member States.

The main goals proposed in the new framework for the EU tourism
policy are:

e Stimulating the competitiveness of the tourism sector in Europe
e Strengthening the development of sustainable tourism in Europe
e Promoting Europe in the main markets in third countries

To achieve these goals, the European Commission wants, inter alia,
to strengthen its cooperation with European and international
organizations, such as the European Travel Commission.

New Eurostat publications on tourism

Eurostat has recently published a number of new documents
on tourism in Europe. The following have been published
since our last edition of Research Highlights (10/2009):

e Summer season tourism trends in 2009 (03/2010)

 Total nights spent in hotels fell by 5 % in 2009 (in
ENG/FR/GER) (02/2010)

e Tourism in Europe: first results for 2009 (02/2010)

e More than 9 million persons employed in the hotels and
restaurants sector in the EU (12/2009)

e Economic crisis stops air transport growth (12/2009)

e Tourism in Europe during the first half of 2009 (10/2009)

These documents can be downloaded from the Eurostat
website:
http://epp.eurostat.ec.europa.eu/portal/page/portal/tourism/
publications
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SPECIAL FEATURE: TOURISM AND THE EU

Franco lanniello retires

Franco lanniello, Head of the
Tourism Unit / DG Industry &
Entrepreneurship, retired on 1 June
after 39 years of service in the
European Commission, during which
time EU membership has increased
from 6 to 27 countries.

During his career Mr lanniello
worked in various sectors before
moving to tourism where he has latterly helped forge closer
cooperation between the stakeholders involved in the
development of European tourism, as well as supporting
the creation of a new framework for the competitive and
sustainable development of European tourism. The
adoption of the Lisbon Treaty last December defining
tourism as one of the competences of the EU heralds a new
era for tourism in Europe.

ETC wishes to extend its thanks to Mr lanniello for his
contribution to this process, for his constructive support to
both the MIG and ETC alike, and last but not least, to wish
him a healthy and happy retirement.

Treaty of Lisbon:
Tourism moves up EU agenda

The EU’s recently adopted
Treaty of Lisbon addresses a
range of issues which it sees
as the major challenges facing
Europe in the 21st century:
globalisation, demographic
shifts, climate change, the
need for sustainable energy
sources and new security
threats.

The new treaty, which entered into force on 1st December 2009
after ratification by the 27 EU Member States, defines what the EU
can and cannot do, and what means it can use. It also alters the
structure of the EU institutions and how they work. Unlike its
predecessors, for the first time the treaty acknowledges the
importance of tourism and outlines a specific competence for the
EU in this field, allowing for decisions to be taken by a qualified
majority.

The new article specifies that “the Union shall complement the
action of the Member States in the tourism sector, in particular by
promoting the competitiveness of Union undertakings in that
sector”.

Within this context, developments at European level will become
more significant and the European Commission’s 2010 activities
will therefore take account of the strategic role that has been
recognised to tourism at European level.


http://epp.eurostat.ec.europa.eu/portal/page/portal/publications/recently_published
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Commission Tourism Activities in 2010

New Communication on Tourism

The European Commission intends to publish a new
‘Communication on Tourism’in 2010, in which emphasis will be
given to the three aforementioned goals. The Commission’s
Tourism Unit will also continue its work on the following
activities:

e The European
Destinations of
Excellence [EDEN] project
to support networks of
both regional
(NECSTOUR) and local
(EDEN) destinations to
facilitate the exchange of
good practice in the use
of sustainability
indicators.

The CALYPSO project,
which promotes social
tourism in the EU, is in its
implementation phase
and the launch of
concrete actions to
support the reduction of
seasonality is envisaged.
The Iron Curtain Trail,
which aims to highlight
the importance of cycling
tourism and to promote,
inter alia, the networking

IRON
CURTAIN

of countries and regions
along the former Iron
Curtain, will also be
continued in 2010.

Events in 2010

A number of events are also being organised this year, starting
with the recent European Tourism Stakeholders Conference,
organised in collaboration with the Spanish Presidency of the
Council, which was held in Madrid on 14 April. The event
explored ways and means of consolidating actions to promote a
competitive EU tourism industry and the sustainable growth of
European tourism within the framework of an updated EU
tourism policy, to be implemented in close cooperation with the
national and regional authorities and EU private tourism
stakeholders. Ministers and State Secretaries from all EU
countries were invited to share their views, whilst senior
European tourism stakeholders were also asked to discuss
specific themes including innovation and competitiveness,
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sustainable and socially-responsible tourism, and the image of
Europe as a tourist destination. This conference coincided with
the Informal Ministerial meeting for Tourism on 15 April. At the
Informal Ministerial meeting the ‘Declaration of Madrid’, with
the motto Towards a socially responsible tourism model’, was
signed. For more information on the event and Madrid
Declaration, visit.

http://ec.europa.eu/enterprise/sectors/tourism/promoting-eu-
tourism/tourism-stakeholder-conference/index_en.htm

Other important events taking place this year include:

e European Tourism Day & EDEN Awards Ceremony on 27-28
September in Brussels.

e The annual European Tourism Forum, which will be held on
18-19 November in Malta (dates to be confirmed).

Cultural itineraries

In addition to the continuation of activities from previous years
such as studies, Eurobarometer surveys and the like, another
key point in this year’s activities will be the collaboration with
ETC to support and strengthen the www.visiteurope.com portal
in order to better exploit new markets and to provide new
information and services. In this context, the Commission
intends to lend further support to ‘Cultural Itineraries’ which
they consider to be an excellent tool to bring European history,
traditions and cultural heritage to an increasingly important
culture-related tourism market.

EU Council Presidencies
2010/ 2011

www.EUtrio.eu - the website for the Council Presidencies -
gives you speedy access to 3 websites: the 2010
Presidencies (Spain & Belgium] and the following
Presidency (Hungary). In the latter half of 2011, Poland will
take over the Presidency.

2010

January-June  SPAIN
July-December BELGIUM
2011

January-June  HUNGARY
July-December POLAND
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Rob Franklin - a word of thanks Available from ETC

Following six years at the helm .
Market studies:

of the organisation, Rob

Franklin's term as ETC's The Indian Outbound Travel Market (2009) €75
Executive Director is coming to The Russian Outbound Travel Market (2009) €75
an end. Rob has decided to The Chinese Outbound Travel Market (2008) €75
seek new pastures and hand

over to a successor. Personally, Handbc?oks o - .

and also as Chairman of the Tourism Destination Branding (2009) €75
Market Intelligence Group, | Tourism Forecasting Methodologies (2008) €45
shall be losing a friend, a y E-marketing for Tourism Destinations (2008 €75
mentor and a supporter. Tourism Market Segmentation (2007] €75
With his strong tourism | el Soon:' .

marketing background, Rob | Demographic Change and Tourism (2010) _ €75
was very quick to appreciate NTO Budgets for Inbound Tourism Marketing (2010) tbc
the value of the ETC’s market intelligence function and expressed The Japanese Outbound Travel Market (2010) tbe
this appreciation through his constant support and belief in the Quarterly Reports:

group’s work. European Tourism - Trends & Prospects

Over the past six years, Rob was always there to give direction, Reports are free of charge to ETC members; reduced rates
extend support and supply the necessary resources to enable the apply for ETC partners.

Mar_ket In_telliggnce Group to deliver its am_bitiogs programme. Order through ETC's Infoshop on

During this period, the group not only acquired increased resources

and budgets, but widened its scope from the provision of market Other ETC reports and studies are available as free downloads
research to that of evolving as a primary source of market from the Reports & Studies page on

intelligence for European tourism. A lot of the credit for this goes to
Rob.

On behalf of the members of the Market Intelligence Group and the Resea rCh Meetl ngs 201 0

Market Intelligence Committee, | would like to extend my gratitude

to Rob and wish him the very best for the future. 11 June MIC Meeting, Brussels
Leslie Vella 16 September 6th Joint TourMIS Users’ Workshop,
Chairman - ETC Market Intelligence Group Vienna
16 September MIC Meeting, Vienna
17 September ETC & UNWTO International Seminar on
TourMIS Users’ WOf'kShOp 2010 Demographic Change & Tourism, Vienna
This year the éth ETC & ECM Joint TourMIS Users’ Workshop 3 November (p.m.) MIC Meeting, Pisa
will take place on Thursday 16 September at the splendid 4 - 5 November IPK World Travel Monitor Forum, Pisa

campus of MODUL University in Vienna.
3 December MIC Meeting, Brussels

Seminar on Demographic Change & Tourism

This year’s event will be followed by a one-day event - an ETC
& UNWTO International Seminar on Demographic Change &
Tourism - to be held on Friday 17 September.

ETC Market Intelligence Group

The members of the MIG are the research directors from ETC's
39 member NTOs. The group provides a forum for the sharing
of market intelligence, as well as for the commissioning of
new research which benefits ‘Europe’ as a whole. Its work is

More information will be posted on the ETC corporate
website www.etc-corporate.org under the menu ‘Events'.

steered by the Market Intelligence Committee [MIC), a small
sub-committee of volunteers from the full group.

Editor: Lisa Davies, Head of Marketing, ETC, . .
19A Avenue Marnix (Bofte 25), 1000 Brussels, Belgium. Collaboration with partners such as UNWTO, European Travel

Tel: +32 2 - 548 9000. Fax.: + 32 2 - 514 1843 & Tourism Action Group, European Cities Marketing and the
lisa.davies@visiteurope.com European Tour Operators Association enables the MIG to

Design: Frontline Communication augment its budget and maximise its research output.

info@frontlinecommunication.co.uk

Disclaimer: whilst every care has been taken in the compilation of this publication and the information and statements contained in it are believed
to be correct at the time of going to press, the publishers and promoters of this publication are not liable for any inaccuracies.
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